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wina Tavidan Tqven gaigeT marketingu-
li garemos struqturis Sesaxeb. axla ga-
davideT kvlevis da analizis instrument-
ebis Seswavlaze, romelTa daxmarebiT ko-
mpaniebi afaseben garemos da mis zegavle-
nas saqonelsa da marketingul programe-
bze. Tavdapirvelad ganvixiloT marketing-
is sainformacio sistemebi, romlebic mar-
ketingis menejerebs saSualebas aZlevs
droulad moipovon saWiro monacemebi da
maT safuZvelze ufro efeqturi marketingu-
li gadawyvetilebebi miiRon. Semdeg vi-
saubrebT marketingul kvlevebze, romel-
Ta wyalobiT menejerebi ufro efeqturad
arTmeven Tavs monacemTa uzarmazar masas.

am Tavis wakiTxvis Semdeg Tqven

unda SeZloT:

♦ mogviyveT firmisaTvis infor-
maciis mniSvnelobaze.

♦ ganmarteT marketinguli sainfor-
macio sistema da mogviyveT misi Se-
madgeneli nawilebis Sesaxeb.

♦ CamoTvaloT marketinguli kvle-
vis oTxi etapi.

♦ SeadaroT informaciis Segrove-

Rurwkaia karlo ipolotes Ze,
emd, sruli prof.

Rurwkaia karlo karlos Ze,
akad. doqtori

TaTia Rurwkaia, akad.doqt.
asoc. prof.

leqcia meSvide

marketinguli
kvlevebi

g e g m a:

ç Sesavali

ç marketinguli sainformacio sistema

ç informaciis Segroveba

ç bazris gansazRvra

ç mimdinare sabazro moTxovnis gazomva

ç moTxovnis prognozireba

ç informaciis miwodeba

ç saerTaSoriso marketinguli kvlevebi

ç marketinguli kvlevebi mcire biznesSi da aramomgebian organizaciebSi

ç marketingul kvlevebis eTika

kvlevebi iafi jdeba, Tu Tqven  gsurT
biznesSi darCena, da Zviri _ Tu ar gsurT.

                                                        ucnobi avtori

bis meTodebis upiratesobebi da nak-
lovanebebi.

♦ aRweroT mimdinare sabazro moTx-
ovnis Sefasebis meTodebi.

♦ mogviyveT specifikuri xerxebis
Sesaxeb, romlebic gamoiyeneba poten-
ciuri moTxovnis prognozirebisaTvis.

marketingul RonisZiebaTa analizis,
dagegmvis, ganxorcielebis da kontroli-
sTvis xelmZRvanelebs esaWiroebaT infor-
macia. informacia-ara mxolod swori gadawy-
vetilebebis miRebis safuZvelia, aramed
aqtivicaa, romelic strategiul konkuren-
tul upiratesobas uzrunvelyofs. konkuren-
tebs SeuZliaT metoqeTa danadgarebis, saqon-
lis da operaciebis kopireba, magram isini
ver moaxerxeben informaciisa da inteleq-
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tualuri kapitalis asaxvas, romelTac
kompania gankargavs.

kompaniis ganviTarebis sawyis etapze kv-
leva imaSi mdgomareobs, rom TanamSromlebi
piradad ecnobian TavianT klientebs. xelmZR-
vanelebi marketingul informacias moipove-
ben myidvelebTan urTierTobiT, maTi dakvirve-
biT, maTTvis kiTxvebis dasmiT. kompaniis zr-
dasTan erTad, izrdeba misi moTxovnilebebic
informaciis moculobis da xarisxis mimarT.
rodesac kompania gadis saerToerovnul da
saerTaSoriso bazarze, mas esaWiroeba infor-
macia ufro msxvil da Soreul bazrebze.
ramdenadac izrdeba myidvelTa momTxovneloba,
kompaniisTvis aucilebelia ufro xarisxiani
informacia klientTa reaqciis Sesaxeb saqo-
nelsa da maTi maxasiaTeblebis Sesaxeb. ufro
rTuli marketinguli midgomebis gamoyenebis
da ufro mkacri konkurenciis dros mimwode-
blebs esaWiroebaT informacia maTi marketingu-
li instrumentebis efeqturobis Sesaxeb. dab-
olos, menejments mudmivad esaWiroeba uax-
lesi informacia, gadawyvetilebis droulad
misaRebad.

ufro sruli da xarisxiani informaci-
is moTxovnileba kmayofildeba axali sain-
formacio teqnologiebis daxmarebiT. gamoC-
ndnen arc ise didi, magram mZlavri kompiu-
terebi, mobiluri kavSiri, DVD, videokonfer-

enciebi, interneti da sxva siaxleebi, rom-
lebmac safuZvelSive Secvales monacemTa
miReba, Senaxva da damuSaveba. saboloo
jamSi Tanamedrove xelmZRvanelebi gada-
tvirTulebi arian informaciiT. brend-me-
nejeri, romelic dafasoebul saqonelTan
muSaobs msxvil kompaniaSi, kviraSi mil-
ionidan miliardamde sxvadasxva maCvenebels
Rebulobs. ofisis momuSaveebi saSualod
samuSao drois 60% xarjaven dokumentaci-
is damuSavebaze. saSualostatis-tikuri
menejeri milionamde sityvas kiTxulobs
kviraSi. problema informaciis simcireSi
rodia, aramed imaSi, rom arsi davinaxoT
„sainformacio xmauris” saburvels iqiT.

miuxedavad informaciis siWarbisa, kompa-
nia-mwarmoeblebi xSirad wuwuneben saWiro
informaciis ukmarisobaze. menejerTa erT-
erT gamokiTxvaSi respondentTa naxevarma
ganacxada, rom Tavs ver arTmeven Semosuli
informaciis moculobas, magram, amasTan re-
spondentTa 2/3-ma ufro meti informaciis miRe-
bis survili gamoTqva. marketingis menejer-
Ta umetesobas ar sWirdeba meti informacia,
maTTvis aucilebelia ufro xarisxiani in-
formacia. mravali kompania dRes guldasmiT
Seiswavlis menejmentis sainformacio moTx-
ovnilebebs da SeimuSaveben sainformacio
sistemebs maTi dakmayofilebisaTvis.

nax. 7.1. marketingis sainformacio sistema
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marketinguli sainformacio sistema
da masze moTxovnilebis Sefaseba

marketinguli sainformacio sistema
aris informaciis Segrovebis, klas-
ifikaciis, analizis, Sefasebisa da gavr-
celebis sistema marketingul gadaw-
yvetilebaTa misaRebad, aseve saWiro
teqnologiebi, danadgarebi da masSi
Semavali TanamSromlebi.

7.1. naxazze naCvenebia marketinguli in-
formaciis sistemebis koncefcia. marketin-
guli sainformacio sistema iwyeba market-
ingis menejerebisgan da maTzea orientire-
buli, imitom, rom swored isini afaseben
informaciis moTxovnilebas. informaciis
mosagroveblad moxerxebulia Sigasafirmo
angariSgebis, „marketinguli dazvervis” mo-
nacemebis, da marketinguli kvlevebis gamoy-
eneba. analizis Sedegad informacia ufro
moxerxebuli xdeba aRqmis da gamoyenebisa-
Tvis. damuSavebul informacias marketing-
uli sainformacio sistema warudgens mene-
jerebs moxerxebuli formiT da saWiro
dros, rom igi daexmaros maT marketingul
RonisZiebaTa dagegmvaSi, ganxorcielebasa
da kontrolSi.

marketinguli sainformacio sistema
ZiriTadad marketinguli ganyofilebis da
kompaniis sxva ganyofilebaTa xelmZRv-
anelebs emsaxureba. garda amisa, marketin-
gul sainformacio sistemas SeuZlia in-
formaciiT uzrunvelyos partniorebi, ma-
galiTad, mimwodeblebi, roselerebi1 da mar-
ketinguli saagentoebi. sakuTari sainfor-
macio sistemis daproeqtebisas, kompaniam
unda gaiTvaliswinos mosargebleTa yvela
am kategoriis moTxovnilebebi.

marketinguli sainformacio sistema
efeqturi rom iyos, aucilebelia movZeb-
noT gonivruli Tanafardoba informaciis
raodenobasa, romlis miRebas menejerebi
moisurvebdnen, da informaciis im raode-
nobas Soris, romelic maTTvis marTlac
aucilebelia da kompaniisaTvis xelmisawv-
domia. Tavdapirvelad kompaniaSi tardeba
menejerTa gamokiTxva, raTa gairkves, Tu
rogori inormacia esaWiroebaT maT. zogi-
erTi menejeri pasuxobs, rom mniSvneloba
ara aqvs rogoria es informacia, mTavaria,
igi bevri iyos. magram informaciis siWarbe

SeiZleba kidev ufro uaresi aRmoCndes, vi-
dre ukmarisoba. sxva menejerebma ar ician
ama Tu im informaciis arsebobis Sesaxeb,
an imis Sesaxeb, rom misi miReba SeiZleba.
magaliTad, Tuki menejerma ar icis imis
Sesaxeb, rom konkurents aqvs axali saqon-
lis gamoSvebis gegma, maSin igi ar gamoiTx-
ovs informacias amis Sesaxeb. amitom mar-
ketinguli sainformacio sistema TviTon
unda daakvirdes marketingul garemos, raTa
menejerebi uzrunvelyos aqtualuri infor-
maciiT.

zogjer kompanias ar SeuZlia marke-
tologisTvis informaciis SeTavazeba, imi-
tom, rom igi an ar aris, an xelmisawvdomi
ar aris mocemuli kompaniis marketinguli
sainformacio sistemisaTvis. magaliTad,
savaWro markis menejers undoda codnoda,
Tu kompania-konkurenti rogor Secvlis
Tavis sareklamo biuJets Semdegi wlisaTvis
da amas rogori zegavlenis moxdena Seu-
Zlia bazris wilebis ganawilebaze mocemul
dargSi. SesaZloa, rom aseTi informacia
Ria saxiT ar arsebobs, magram Tuki igi
arsebobs kidevac, yovel marketinguli sain-
formacio sistemas rodi SeuZlia iwinas-
warmetyvelos zustad ukarnaxos, Tu kompa-
nia-komkurentis sareklamo biujetis Secv-
la rogor aisaxeba bazris wilebis ganaw-
ilebaze.

informaciis Segrovebis, damuSavebis,
Senaxvis da SeTavazebis xarjebi swrafad
izrdeba. kompaniam droulad unda gadaw-
yvitos, ama Tu im monacemTa mopovebis upi-
ratesobebi aanazRaurebs Tu ara maTi miRe-
bis xarjebs; amasTan, upiratesobebi da xar-
jebi yovelTvis rodi eqvemdebareba Sefa-
sebas. TavisTavad informacias aranairi
faseuloba ar gaaCnia, faseulobas igi iZens
mxolod gamoyenebis procesSi. xSirad xde-
ba ise, rom axali informaciis gamoCena
zegavlenas ar axdens menejeris mier miRe-
bul gadawyvetilebebze da ar gaaumjobe-
sebs an aumjobesebs mas, magram misi mop-
ovebis danaxarjebi aWarbebs am gaumjobese-
bidan miRebul mogebas. marketologebi ar
unda gamodiodnen im Sexedulebidan, rom
kompaniisaTvis saWiroa nebismieri damate-
biTi informacia. piriqiT, maT guldasmiT
unda Seajeron damatebiTi informaciis
Rirebuleba im upiratesobebTan, romlebic
kompaniam SeiZleba miiRos misi gamoyeneb-
is Sedegad.1 gadamyidvelebi.
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 informaciis Segroveba da
konkurentebis Seswavla

marketingis menejerebisTvis saWiro
informacia SeiZleba miRebul iqnes Sidasa-
firmo angariSgebidan, „marketinguli daz-
vervis” monacemebidan da marketinguli kv-
levebis ganxorcielebidan. mopovebuli
monacemebi muSavdeba da menejerebs miewode-
baT SedarebiT moxerxebuli formiT.

monacemTa Sigasafirmo bazebi in-
formaciis sacavia, romelic miiReba
kompaniis sxvadasxva Sida wyaroebidan
da inaxeba eleqtronuli saxiT mocemu-
li kompaniis kompiuterul qselSi.

es Zalze moxerxebulia, radgan market-
ingis menejerebs nebismier dros SeuZliaT
hqondeT wvdoma maTTvis saWiro monacemebT-
an. Sida informaciis monacemTa bazebTan
muSaoba maT saSualebas aZlevs gamoavli-
non marketinguli SesaZleblobebi da prob-
lemebi, SeimuSavon programebi da Seafason
marketinguli saqmianobis xarisxi.

monacemTa am bazaSi informacia Semodis
mravali gansxvavebuli wyarodan. buRalte-
ria amzadebs finansur angariSebs da inaxavs
dawvrilebiT Canawerebs gayidvebis, fasebis
da naRdi fulis moZraobis Sesaxeb. warmoe-
brivi ganyofilebebi adgenen warmoebriv, mi-
wodebis gegmebs, da aseve angariSebs materi-
alur- teqnikuri maragebis Sesaxeb. gayidve-
bis ganyofilebebi adgenen angariSebs Sua-
mavlebis muSaobis da konkurentebis saqmi-
anobis Sesaxeb. marketingis ganyofileba
agrovebs informacias momxmarebelTa de-
mografiuli da fsiqografiuli maxasiaTe-
blebis, maTi msyidvelobiTi qcevis Sesaxeb.
momxmarebelTa momsaxurebis ganyofileba
agrovebs monacemebs myidvelTa kmayofileb-
is da momsaxurebis problemebis Sesaxeb. kv-
levebi, romlebic tardeba erT-erTi ganyo-
filebis dakveTiT, SesaZloa sxva ganyofile-
bebis interessac warmoadgendes.

monacemTa Sigasafirmo bazebisadmi wvdoma
xorcieldeba swrafad da didi danaxarjebis
gareSe, magram aqac SesaZloa iyos probleme-
bi. ramdenadac Sidasafirmo informacia Tavda-
pirvelad sxva miznebisaTvis SeirCeva, igi xSir
SemTxvevaSi aris arasruli an SesaZloa war-
modgenili iyos im formiT, romelic ar aris
Sesaferisi marketingul gadawyvetilebaTa
misaRebad. magaliTad, buRalteriis mier mi-
wodebuli finansuri angariSebi moicavs amom-

wurav monacemebs gayidvaTa moculobisa da
danaxarjebis Sesaxeb, magram marketingis ganyo-
filebis winaswari damuSavebis gareSe ar Sei-
Zleba gamoyenebul iqnes isini saqonelTa,
savaWro agentebis da gasaRebis arxebis muSao-
bis Sesafaseblad. informacia swrafad Zvelde-
ba, kompaniisaTvis aucilebelia monacemTa
bazis mudmivi ganaxleba. amasTan, did kompanie-
bSi Cveulebriv iqmneba informaciis uzarmaz-
ari moculobebi da mTlianad misi Tvaly-
uris midevneba sakmaod rTulia. monacemTa
baza kargad unda iyos struqturirebuli, da
misadmi wvdoma yvela specialists unda
hqondes. sasurvelia moxerxebuli interfei-
sis SemuSaveba, rom menejerebma advilad mo-
Zebnon saWiro monacemebi da efeqturad gam-
oiyenon isini.

erTi SexedviT, Cveulebriv gamoqveynebu-
li informaciis analizi SeiZleba informaci-
is wyaro gaxdes konkurentebis Sesaxeb. ma-
galiTad, samuSao vakansiebis Sesaxeb gancxa-
debebma SeiZleba raRac mogviTxros axali
strategiebis da konkurentis produqciis
Sesaxeb. kidev erTi faseuli wyaroa - saxelmw-
ifo dawesebulebebi. Tumca konkurirebadi
firmebis sawarmoTa aerofotogdaReba ukanon-
od iTvleba, magram aseTi suraTebi, adgilmdeba-
reobis geologiur gegmebTan erTad, xSirad
SeiZleba vipovoT im organizaciebis arqivebSi,
romlebic garemos dacviT arian dasaqmebuli.
arsebobs Ria samarTleblivi dokumentebic,
romelTa SeZena SeiZleba simbolur fasad.

konkurentebi TviTon asajaroveben in-
formacias yovelwliuri angariSebis, pub-
likaciebis saxiT saqmian gamocemebSi, savaWro
gamofenebis masalebSi, pres- relizebSi, rek-
lamebSi, veb-gverdebze. interneti-marketingu-
li informaciis axali umdidresi wyaroa,
romelic modis konkurentebisgan. kompanieb-
is umetesoba Cvens droSi qmnian sainforma-
cio gverdebs, moyavT ra dawvrilebiTi mona-
cemebi klientebis, mimwodeblebis an fran-
Caizis mosazidad, magram es informacia xe-
lmisawvdomia konkurentebisTvisac. pres-rel-
izebi, romlebic Cveulebriv ar miewodeba
masobrivi informaciis saSualebebs, axla gan-
Tavsdeba internetSi, romelic kompaniebs sa-
Sualebas aZlevs iyvnen saqmis kursSi konku-
rentebis axali produqtebis da organizaci-
uli cvlilebebis Sesaxeb.

kompaniaTa ara mxolod sakuTari veb-
gverdebi moicavs faseul informacias
konkurentebisaTvis. mkvlevrebs SeuZliaT

leqciebis kursi. Tema 7
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faseuli informacia moZebnon savaWro aso-
ciaciaTa vebgverdebze.

Google-is msgavsi saZiebo sistemebi saSu-
alebas iZleva Zieba ganvaxorcieloT kompani-
aTa saxelwodebis an maT mier organizebuli
movlenebis da RonisZiebebis mixedviT. inter-
netSi monacemTa mravali onlainbaza da sain-
formacio samsaxuria, romelTa daxmarebiT
kompaniis marketologebs SeuZliaT swrafad
ganaxorcielon informaciis rTuli Zieba, sak-
uTar ofisSi kompiuterTan jdomiT.

firmebs SeuZliaT ukeT gaicnon konku-
rentebi, maTi produqciis SeZeniT an maTi saqmi-
anobis sxva gare gamovlinebis gaanalizebiT.
informaciis mopovebis erT-erTi saukeTeso
meTodi, romelic aucilebelia konkurentunar-
ianobis zrdisTvis, aris testebi, konkurentTa
saqonlis kvleva, maTi saukeTeso elementeb-
is aRwarmoeba an srulyofa. testebi daexma-
ra kompania JCB-s gamxdariyo lideri bul-
dozerebis warmoebaSi. kompania nawilebad
Slis Tavisi konkurentebis produqcias da
dawvrilebiT Seiswavlis mas. JCB-m gamoikvlia
aseve maTi warmoebrivi procesebi, gamoyenebu-
li Carxebis tipebi, maTi simZlavreebi, ko-
mpleqtacia, SromiTi danaxarjebi, xarisxis kon-
troli, gamocdis meTodika da resursuli
baza. kompaniam Seadgina Tavisi ZiriTadi
konkurentebis yvela qmedebaTa CamonaTvali.
Sedegad man SeZlo safaso politikis, maTi
Zlieri da susti mxareebis gageba da am mo-
nacemebis Tavis interesebSi gamoyeneba.

monacemebi konkurentebis, da maTi saqon-
lis Sesaxeb SeiZleba gavigoT kompaniis
klientebisagan. magaliTad, erTxel firma
„Gillette”-ma partniors Seatyobina Good News-
is axali erTjeradi saparsi mowyobilo-
bis gamoSvebis savaraudo TariRis Sesaxeb
aSS-Si. amis Semdeg, maleve Suamavalma dare-
ka kompania Bic-Si da gadasca miRebuli
monacemebi. amis wyalobiT Bic-ma SeZlo
daewyo Tavisi axali modelis gayidva
„Gillette”-Tan erTad TiTqmis erTdroulad.

saWiro monacemebi SeiZleba Seagrovo,
klientebis Sesaxeb saqmiani operaciebis
informaciis damuSavebiT.

informacia konkurirebadi
kompaniebis mosamsaxureebisagan
da axali TanamSromlebisagan

 kompaniebs SeuZliaT informaciis miRe-
ba konkurirebadi firmis momuSaveebTan

gasaubrebis CatarebiT an urTierTobiT.
rekomendebulia Semdegi meTodebis miReba.

♦ kompaniis potenciur TanamSromelTa in-
terviuirebisas, yuradReba miaqcieT im preten-
dentebs, romlebic muSaoben an muSaobdnen
konkurentebze, Tundac cota xniT.

♦ gaagzavneT inJinrebi konferenciebsa da
savaWron gamofenebSi monawileobis misaRebad,
raTa maT moipovon informacia konkurirebadi
kompaniebis teqnikuri personalisagan.

♦ gamoaqveyneT gancxadebebi ararsebuli
vakansiebis Sesaxeb da CaatareT interviuebi
pretendentebTan, konkurentebisagan informaciis
gamosaxmobad.

♦ daurekeT konkurirebadi kompaniebis mo-
muSaveebs, dausviT maT pirdapiri da arapirda-
piri kiTxvebi. „umjobesia mimarToT dabali
donis TanamSromlebs,-aRniSnavs jon laksi,
TMA-s damfuZnebeli,-imitom, rom xSir SemTx-
vevaSi maT imdenive ician, ramdenic maTma
ufrosebma, magram maT arc ise xSirad gamokiTx-
aven da isini arc ise saeWvoni arian.” piradi
mdivnebi da misaRebis mdivnebi, telefoniste-
bi, regularulad asajaroveben faseul in-
formacias, ise rom TviTon ar eWvoben.

marketinguli kvlevis Catareba

 marketinguli kvlevebi saqmianob-
is iseTi saxeobaa, romelic informaci-
is daxmarebiT akavSirebs momxmarebels,
myidvels da sazogadoebriobas
mwarmoebelTan. miRebuli informacia
emsaxureba marketingul SesaZleblo-
baTa da problemebis gamovlenas da gan-
sazRvras; marketingul qmedebaTa ga-
momuSavebas, srulyofas da Sefasebas;
marketinguli saqmianobis Sedegebis
Tvalyuris midevnebas; marketingis mar-
Tvis procesis gagebis gaumjobesebas.

 menejerebs yovelTvis rodi aqvT lo-
dinis SesaZlebloba, sanam marketinguli kv-
levebis sistemidan Semova damuSavebuli
informacia. xSir SemTxvevaSi maT ubral-
od faqtobrivi monacemebi esaWiroebaT
konkretuli situaciis Sesaxeb. magaliTad,
Sinauri cxovelebis sakvebis mwarmoebel
holandiur firmas ainteresebs ZaRlebis
gasaxdomi tabletebis potenciuri bazris
moculoba. rogoria Warbi wonis mqone
ZaRlebis xvedri wili? ramdenad Sefiqri-
anebuli arian amiT maTi patronebi? misce-
men Tu ara isini am tabletebs TavianT
„aRsazrdelebs”? marketinguli dazverva
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ver uzrunvelyofs marketologebs saWiro
monacemebiT. ramdenadac menejerebs xSir
SemxvevaSi arc dro da arc unarebi gaaCni-
aT saWiro informaciis Sesagroveblad, isini
saWiroeben marketingul kvlevebis Catare-
bas.

marketologi-mkvlevrebi axdenen infor-
maciis klasifikacias, romelic saWiroa
kvlevisaTvis, gansazRvraven misi Segroveb-
is meTods, SeimuSaveben da axor-cieleben
mas, aanalizeben Sedegebs da miRebul mo-
nacemebs gadascemen damkveTs.

marketologi-mkvlevrebi yvelaze mra-
valferovan saqmianobas axorcieleben, daw-
yebuli bazris potencialisa da wilis Se-
swavliT, myidvelTa kmayofilebis xarisxisa
da msyidvelobiTi qcevis gansazRvriT damTa-
vrebuli. marketinguli kvlevebi aucilebe-
lia yoveli marketologisaTvis. kompanias
marketinguli kvlevebis Catareba SeuZlia
sakuTari ganyofilebis ZalebiT an daaval-
os maTi Catareba damoukidebel kompaniebs.
miuxedavad imisa, rom msxvil kompaniaTa ume-
tesobas TavianTi kvleviTi ganyofilebebi
aqvT, isini xSirad mimarTaven sxva firmebis
momsaxurebas gansakuTrebuli kvlevebis da
specialuri amocanebisaTvis. kompaniebs,
romelTac TavianT struqturaSi ar gaaCni-
aT kvleviTi ganyofilebebi, uwevT special-
izebuli firmebis momsaxurebiT isargeblon.

bevri fiqrobs, rom marketinguli kv-
levebi-xangrZlivi formaluri procesia,
romelsac axorcielebs mxolod msxvili
marketinguli kompaniebi. magram maT aseve
wvrili firmebi da arakomerciulo orga-
nizaciebic atareben. praqtikulad nebismi-
er kompanias SeuZlia moZebnos kvlevis mar-
tivi da araZviri xerxebi da amjobinos maTi
gamoyeneba rTul kvleviT xerxebs, romlebic
gamoiyeneba msxvil kompaniaTa eqspertebis
mier.

marketinguli kvlevis procesi (nax.7.2.)
oTxi etapisagan Sedgeba: kvlevis proble-
mebisa da miznebis gamovlena, kvlevis geg-

mis Sedgena, kvlevis gegmis realizacia,
miRebuli Sedegebis damuSaveba da wardge-
na.

problemis mkafio gansazRvrisaTvis
marketingis menejeri da kvlevebis Catare-
baze pasuxismgebeli piri mWidro kontaqt-
Si unda muSaobdnen; maTTvis aucilebelia
Tanxmobis miRweva kvlevis miznebis Taoba-
ze. menejerma ukeT esmis, Tu romeli gada-
wyvetilebis misaRebad aris saWiro infor-
macia, mkvlevarma ki ukeT icis marketingu-
li kvlevis Catarebis procesi da infor-
maciis miRebis xerxebi.

menejerebi kargad unda icnobdnen marke-
tinguli kvlevis process, raTa mkvlevarTan
erTad imuSavon kvlevis Sedegebis dagegmvi-
sa da damuSavebis stadiebze. Tuki maT cota
ician aseTi kvlevebis Sesaxeb, maSin SeuZli-
aT araswori informaciis miReba, mcdari da-
skvnebis gakeTeba an gamoiTxovon Zalian Zvi-
radRirebuli informacia. am etapze muSaobaSi
monawileoba unda miiRon marketingul kvle-
vebSi gamocdilma specialistebma, romelT-
ac ician Tu ra amocanebi dgas menejeris
winaSe. mkvlevari mmarTvels unda daexma-
ros problemis gamokvlevaSi da warudgi-
nos kvlevis Catarebis xerxebi, romlebic
menejers saSualebas aZlevs yvelaze ufro
warmatebuli gadawyvetilebis miRebaSi.

kvlevis problemebisa da miznebis gamov-
lena xSirad yvelaze ufro Zneli amocana
aRmoCndeba, kvlevis mTels procesSi. mene-
jerma zogjer icis, rom kompaniis saqmianoba-
Si raRac ise ar aris, magram ar icis, saxel-
dobr ra. magaliTad, msxvili sacalo dis-
konturi maRaziis menejeri mcdarad gadaw-
yvets, rom gayidvaTa moculobis dacema
gamowveulia cudi reklamiT, da ukveTavs
sareklamo politikis kvlevas. rodesac kv-
leva uCvenebs, rom reklama jerovnad mo-
qmedebs auditoriaze da atarebs saWiro in-
formacias, menejeri erTob Sefiqrianebulia.
Semdeg irkveva, rom sinamdvileSi problema
isaa, rom kompania ubralod imas ar akeTebs,

 kvlevis 

problemis da 
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gamovlena 

informacis 

mosapoveblad 

kvlevis gegmis 

SemuSaveba 

kvlevis gegmis  
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analizi 

miRebuli  

Sedegebis  

damuSaveba da 

warmodgena 

nax.7.2 marketinguli kvlevis procesi 

leqciebis kursi. Tema 7



244socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i . #2

rasac reklamaSi hpirdeba. Tuki problema
maSinve iqneba garkveuli, kompania fuls da
dros ar daxarjavda reklamis kvlevaze,
aramed maSinaTve mokidebda xels mocemuli
maRaziis saqonelze, momsaxurebaze da fase-
bze momxmarebelTa reaqciis Seswavlas.

mas Semdeg rac problema gansazRvrulia,
menejeri da mkvlevari aweseben kvlevis
mizezs, romlebic SeiZleba gansxvavebuli
iyvnen marketinguli kvlevis tipisgan damok-
idebulebiT.

saZiebo kvleva-winaswari marketingu-
li informaciis Segrovebaa, romelic
dagvexmareba problemis gansazRvraSi
da hi poTezebis wamoyenebaSi.

aRwerilobiTi kvleva-marketinguli
gamokvlevaa, romelic imisaTvis tarde-
ba, rom zustad ganisazRvros marketingu-
li problemebi, situaciebi an bazrebi,
iseTebi rogoricaa saqonlis sabazro
potenciali an demografiuli maxasiaTe-
blebi da momxmarebelTa Sexedulebebi.

mizez-Sedegobrivi kavSirebis kvl-
eva -  marketinguli kvlevaa hi poTeze-
bisa da mizez-Sedegobrivi urTierTo-
bebis kontrolis Sesaxeb.

kvlevis problemebisa da miznebis for-
mulireba mTeli kvleviTi procesis safuZ-
velia. menejerma da mkvlevarma unda war-
moadginos problemis formulireba weri-
lobiTi saxiT: es imisi garantiaa, rom isi-
ni erTnairad gebuloben kvlevis miznebs
da mosalodnel Sedegebs.

marketinguli kvlevis procesSi meore
etapi informaciis efeqturi Segrovebis geg-
mis SemuSavebaSi mdgomareobs. Semdeg es geg-
ma waredgineba marketingis menejers. gegma-
Si aRiwereba ukve arsebuli monacemebis
wyaroebi, aixsneba konkretuli kvleviTi midg-
omebis arsi, ganisazRvreba kontaqtis meTodebi,
kvlevaTa Tanmimdevruloba da axal monacem-
Ta Segrovebis instrumentariumi.

kvlevis miznebi unda gadaviyvanoT in-

formaciaze moTxovnilebaTa enaze.
menejers rom warudginoT misTvis auci-

lebeli informacia, mkvlevars SeuZlia Sea-
grovos pirveladi da meoradi monacemebi an
erTic da meorec. meoradi monacemebi-esaa
informacia, romelic Segrovil iqna, uwinares
yovlisa, sxva miznebisaTvis. pirveladi mo-
nacemebi aris is informacia, romelic pirve-
lad grovdeba mocemuli konkretuli mizneb-
isaTvis. Cveulebriv mkvlevarebi iwyeben me-
orad monacemTa SegrovebiT. dawyeba SeiZleba
kompaniis monacemTa saSinao bazidan. magram
kompanias SeuZlia isargeblos informaciis
sxvadasxva sagareo wyaroebiT-magaliTad,
publikaciebiT dargobriv da saerTo gamoce-
mebSi, romlebic SeiZleba miRebul iqnes be-
WdviT, sauwyebo an sauniversiteto bib-
lioTekebSi.

informaciis komerciuli wyaroebi

kompaniebs SeuZliaT meoradi informaciis
angariSebis SeZena gare mimwodeblebisagan,
magaliTad, kompania Nielsen Media Research-gan
romelic brendebis kvlevaze specialdeba,
an Taylor Nelson Stores-gan, romelic sTavazobs
momsaxurebebs satelevizio auditoriis sta-
tistikuri Sefasebis Sesaxeb sakabelo, Tana-
mgzavruli, cifruli da saeTero televizi-
is mayurebelTa raodenobis gasazomi spe-
cialuri meTodebis meSveobiT. es da sxva
firmebi axorcieleben maRali xarisxis mo-
nacemebis mowodebas, romlebic mravalfero-
van moTxovnilebebs akmayofileben mar-
ketingul informaciaSi.

monacemTa onlain-bazebi da
internetis sainformacio resursebi

 mkvlevarTa umralesoba komerciuli
onlain monacemTa bazebiT sargebloben.
monacemTa xelmisawvdom onlain-bazebs
TiTqmis nebismieri moTxovnilebis dakmay-

cxrili 7.1. pirvelad monacemTa Segrovebis dagegmva

gamokvlevis 
meTodebi 
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instrumentebi 
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ofileba SeuZliaT marketingul informa-
ciaSi. isini kompaniis marketinguli gadaw-
yvetilebebis mimReb momuSaveebs informaci-
is uzarmazari moculobiT uzrunvelyofen.
bazris mkvlevarisaTvis saWiro TiTqmis
mTeli informaciis moZieba SesaZlebelia
monacemTa onlain-bazebSi.

kvlevis meTodebi

dakvirveba - es pirveladi monaceme-
bis Segrovebaa mkvlevarisaTvis sainte-
reso adamianebze, mivlenebze da situ-
aciebze dakvirvebis meSveobiT. mogiy-
vanT ramdenime magaliTs.

♦ momsaxurebis xarisxis Sesafaseblad
kompaniis TanamSromlebs SeuZliaT mivid-
nen maRaziaSi da klientebis roli gaiTama-
Son.

♦ kompania Microsoft-ma SeimuSava OneNote-
is sistema im dakvirvebis safuZvelze, Tu
rogor gamoiyeneba SeniSvnebis qaRaldi-
patara furclebi, romlebic ase xSirad
ikargeba.

♦ kompaniebma Orange, Pace Micro Technolo-
gy-m da GWR-m, Caatares eqsperimenti Octa-
gon-i, romlis msvlelobaSi mkvlevarebi
oTxi kviris ganmavlobaSi cxovrobdnen
ojaxebSi da firze iRebdnen yvelafer mo-
mxdars. Sedegad miRebul iqna unikaluri
informacia sayofacxovrebo mowyobiloba-
Ta gamoyenebis Sesaxeb.

♦ eleqtronuli dakvirvebis gamoyeneb-
is diapazoni farTovdeba.

♦ kompaniebi Nielsen-i da TNS-i zogierT
ojaxebSi ayeneben „pi plmetrebs”-eleqt-
ronul mowyobilobebs, romlebic afiq-
sireben televizoris CarTvisa da gamorTvis
dros, aseve aregistrireben programebs da
arxebs, romlebsac gamosacdelebi uyureben.
es gvexmareba auditoriis raodenobis da
demografiuli parametrebis, teleprograme-
bis da arxebis SefasebaSi. telekompaniebi
iyeneben am reitingebs ama Tu im programis
popularobis Sesafaseblad da ganfasebeb-
is dasadgenad reklamaze. reklamatorebi
am reitingebs iyeneben sareklamo rgoleb-
is gansaTavseblad.

♦ skanerebi sacalo vaWrobis maRazieb-
Si, kiTxuloben ra informacias Strixkode-
bis Sesaxeb, zust monacemebs iZlevian gay-
idvaTa Sesaxeb. kompaniebi, romlebic awar-
moeben da/an avrceleben samomxmareblo

saqonels, iyeneben am monacemebs gayidvaTa
Sefasebis da gaumjobesebisaTvis, aseve ma-
RaziaTa muSaobis efeqturobis asamaRle-
blad.

♦ momxmarebelTa monacemTa bazebi ro-
gorc SeZenaTa, aseve momxmareblebze zemoq-
medebis sxvadasxva marketingul qmedebebaTa
eleqtronul monitorings uzrunvelyofen,
maT Soris urTierTkavSiris adeqvaturad
Sesafaseblad.

momxmarebelTa monacemTa bazebi-
eleqtronuli sistemebia, romlebic gvex-
mareba kavSiris gamovlenaSi sateleviz-
io reklamaze myidvelTa reaqciasa (gan-
isazRvreba pi plmetris daxmarebiT) da
imas Soris, Tu ras iZenen isini maRa-
ziebSi (ganisazRvreba Strix-kodebis
wamkiTxveli skanerebis daxmarebiT).

dakvirvebas SeuZlia im informaciis
mocema, romlis mocema adaminebs ar surT
an ar SeuZliaT. zogierT SemTxvevaSi
dakvirveba-aucilebeli informaciis miReb-
is erTaderTi saSualebaa. magram zogier-
Ti movlenebi da Taviseburebebi dakvirve-
bas ar eqvemdebarebian- magaliTad, grZnobe-
bi, damokidebulebebi, motivebi, individTa
qceva, aseve momxmarebelTa xangrZlivvadi-
ani an uCveulo qceva. am SezRudvaTa gamo
mkvlevarebi xSirad dakvirvebaTa kombinire-
bas informaciis Segrovebis sxva meTodebT-
an axdenen.

gamokiTxva-pirveladi monacemebis
Segroveba, romelic mimarTulia cod-
nis, Sexedulebebis, momxmarebelTa up-
iratesobebis da msyidvelobiTi qce-
vis TaviseburebaTa gamorkvevaze.

gamokiTxva yvelaze metad esadageba
aRwerilobiTi informaciis Segrovebas.
Tuki kompanias esaWiroeba monacemebi ad-
amianTa codnis, maTi Sexedulebebis, upi-
ratesobebis an msyidvelobiTi qcevis Sesax-
eb, -maSin umjobesia amis garkveva, saWiro
kiTxvebis dasmiT uSualod TiToeuli my-
idvelisaTvis. ganasxvaveben struqturire-
bul da arastruqturirebul gamokiTxvebs.
struqturirebuli gamokiTxvisTvis iyeneben
sakiTxTa standartul CamonaTvals, rom-
lebsac yvela gamokiTxuls ucvlelad
usvamen. arastruqturirebuli gamokiTxva
saSualebas aZlevs interviurers dasvas
sacdeli kiTxva, moaxdinos ra kiTxvebis
formulireba miRebuli pasuxebis Sesabam-
isad.

leqciebis kursi. Tema 7
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gamokiTxva aseve SeiZleba iyos pirda-
piri da arapirdapiric. pirdapiri gamok-
iTxvis dros mkvlevarebi pirdapir ekiTxe-
bian respondentebis qcevis an azrebis Sesax-
eb, magaliTad:” ratom ar yidulobT firma
ABV-s tansacmels? da piriqiT, mkvlevars
SeuZlia gamoiyenos arapirdapiri midgoma,
Tuki SeekiTxeba: “rogori adamianebi yidu-
loben firma ABV-s tansacmels? pasuxi am
arapirdapir kiTxvaze mkvlevars saSuale-
bas aZlevs daadginos, Tu zogierT momx-
mareblebs ratom ar moswons ABV-s produ-
qcia, xolo sxvebs moswonT. momxmarebelTa
pasuxebma SeiZleba gamoavlinon maTi qce-
vis iseTi mizezebi, romelTa Sesaxeb Tvi-
Tonac ver xvdebian.

gamokiTxva pirvelad monacemTa Segrove-
bis yvelaze gavrcelebuli da xSir SemTx-
vevaSi erTaderTi meTodia, romelic gam-
oiyeneba kvlevis Catarebis dros. gamok-
iTxvaTa ZiriTadi upiratesoba maT moqni-
lobaSi mdgomareobs. isini SeiZleba gamoy-
enebul iqnen sruliad sxvadasxva situa-
ciebSi monacemTa sxvadasxva saxeobis mis-
aRebad. formidan gamomdinare gamokiTxve-
bi saSualebas iZleva informacia miRebul
iqnes ufro swrafad da iafad, vidre dakvir-
vebis da eqsperimentis SemTxvevaSi.

magram gamokiTxvebis Catarebisas gark-
veuli problemebi warmoiSveba. zogjer ada-
mianebs ar SeuZliaT upasuxon zogierT kiTx-
vas, imitom, rom an ar axsovT, Tu rogor da
ratom moiqcnen, an arasdros dafiqrebulan
amaze. garda amisa, adamianebi an uxalisod
pasuxoben ucnob interviurers an saerTod
ar surT mouyven sakuTari Tavis Sesaxeb.
zogierT SemTxvevebSi, surT ra gamoCndnen
ufro Wkvianebi da gaTviTcnobierebulebi,
respondentebi pasuxoben kiTxvebze, romle-
bzec ar aqvT zusti pasuxebi, an cdiloben
„daexmaron” interviurers, im pasuxebis ga-
cemiT, romelTa mosmena, maTi azriT surs
interviuers. dabolos, dasaqmebul adami-
anebs yovelTvis rodi gaaCniaT dro gamo-
kiTxvebSi monawileobisaTvis an isini gamo-
kiTxvas maT pirad cxovrebaSi Carevad mi-
iCneven. guldasmiT dagegmilma gamokiTx-
vam SesaZloa aseTi problemebis raodeno-
ba minimumamde daiyvanos.

eqsperimenti pirvelad monacemTa Se-
grovebaa adamianTa Sesadarisi jgufebis
gamoyofis meSveobiT da SemadgenelTa
cvladebis kontroliT da jgufebis

reaqciiT sxvadasxva situaciebSi.
eqsperimenti gamiznulia informaci-

is Sesagroveblad mizez-Sedegobrivi kav-
Sirebis Sesaxeb. eqsperimentis momzadeba-
Si gamoiyeneba dakvirvebisa da gamokiTx-
vis meTodebi.

magaliTad, maRazia gadawyvets, Rirs Tu
ara sakuTari saqonlis asortimentSi su-
namos damateba. mkvlevarebs surT pasuxeb-
is miReba Semdeg kiTxvebze.

♦ ramdenad gazrdis sunamo maRaziis
gayidvebis moculobas?

♦ sunamos gamoCena ra zegavlenas moa-
xdens sxva saqonlis gayidvaze?

♦ romeli reklama Seuwyobs xels su-
namos gayidvaTa gazrdas?

♦ saqonlis gayidvaze rogor aisaxeba
sxvadasxva fasis daweseba?

♦ ra zegavlenas moaxdens sunamo ma-
Raziis imijze?

gasaRebaze fasis zegavlenis gasagebad
maRaziisaTvis sakmarisia martivi eqsperi-
mentis Catareba: warmoadginos sunami erT
qalaqSi erT fasad, xolo meoreSi sxva
fasad. Tuki SerCeulia daaxloebiT msgav-
si qalaqebi da marketinguli RonisZiebebi,
gansxvavebebi gayidvaTa moculobebSi Sei-
Zleba davakavSiroT fasTan. ufro rTuli
eqsperimentebi SeiZleba moicavdes sxva
cvladebs da adgilebs.

 auditoriasTan kavSiris xerxebi

informacia Segroveba SeiZleba fostiT,
telefoniT, pirad intervius da interne-
tis meSveobiT. 7.2. cxrilSi motanilia
TiToeuli am sakontaqto meTodis Rirse-
bebi da naklovanebebi.

fostiT gagzavnadi anketebi SeiZleba
gamoviyenoT didi moculobis informaciis
Sesagroveblad SedarebiT mcire danaxar-
jebiT erT respondentze. amasTan, respon-
dentebi, rogorc wesi, ufro gulaxdilad
pasuxoben piradi xasiaTis kiTxvebs, rom-
lebzedac Cveulebriv pasuxis gacema eride-
baT ucnob interviuerTan an telefoniT
saubris dros. garda amisa, gamokiTxvis aseTi
meTodis dros interviureri uSualo ze-
gavlenas ar axdens gamosakiTx adamianze.

safosto anketebs naklovanebebic gaaC-
niaT, magaliTad, moqnilobis ararseboba-igi
moiTxovs ubralo da mkafiod formulire-
bul kiTxvebs, yvela respondenti pasuxobs
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erTsa da imave kiTxvaze, erTnairi Tanmim-
devrobiT, da mkvlevars ar SeuZlia kiTx-
vis Secvla wina pasuxidan gamomdinare.
amasTan, safosto gamokiTxvis Catareba dros
moiTxovs, xolo reaqciis done - adamianTa
raodenoba, romlebmac daabrunes Sevsebu-
li anketebi,-Cveulebriv dabalia. garda
amisa, mkvlevari ar akontrolebs SerCevas.
kargad Sedgenili anketis arsebobis SemTx-
vevaSic ki Znelia gansazRvro, konkretu-
lad romelma adresatma upasuxa kiTxvas.

satelefono interviu ufro moqnili
meTodia, vidre safosto gamokiTxva. inter-
viurers SeuZlia axsnas gaugebari kiTxve-
bi, gamotovos zogierTi maTgani an dasvas
sxvebi miRebuli pasuxebisagan damokide-
bulebiT. satelefono interviu saSuale-
bas iZleva ukeTesad gakontroldes SerCe-
va. interviurers SeuZlia telefonTan moi-
wvios saWiro tipis respondenti an daasax-
elos kidec misi saxeli. pasuxebis koefi-
cienti, rogorc wesi, ufro maRalia, vidre
safosto anketebis dros.

magram satelefono interviuc ar aris
dazRveuli naklovanebisagan. danaxarjebi erT
respondentze am SemTxvevaSi maRalia, vidre
safosto anketebis gamoyenebis dros. gamosa-
kiTxebma SesaZloa uari Tqvan pirad kiTxve-
bze pasuxigan. interviureris mcdelobis mi-
uxedavad, iSviaTad SeuZlia mas Tavi aaridos
respodentze zegavlenas. is Tu interviuere-
bi rogor laparakoben, maT mier dasmuli
kiTxvis intonacia, zegavlenas axdens respon-
dentze. dabolos, sxvdasxva interviuers Seu-
Zlia sxvadasxvanairi interpretacia misces

da Caweros miRebuli pasuxebi.
arsebobs ori saxis interviu -individu-

aluri da jgufuri. individualuri interviu
warmoadgens saubars adamianebTan maTTan
saxlSi an samsaxurSi, quCaSi an maRaziaSi.
interviureri unda miiRos Tanxmoba Tanam-
Sromlobaze, xolo saubari SeiZleba ramden-
ime wuTidan ramdenime saaTamde gagrZeldes.
zogjer gamosakiTxs gadascemen mcire fu-
lad Tanxas daxarjuli drois kompensaci-
isTvis. jgufuri interviu 6-10 adamianis ram-
denime saaTiT mowvevas gulisxmobs special-
urad momzadebul moderatorTan sasaubrod
saqonlis, momsaxurebis an organizaciis Sesax-
eb. moderatori obieqturi unda iyos, unda
icnobdes Temas, da saqmianobis dargs da See-
Zlos momxmarebelTa jgufis qcevis gaanal-
izeba. Cveulebriv daxarjuli drois ko-
mpensaciis saxiT gamosakiTxebi saCuqars an
mcire fuad Tanxas Rebuloben. saubari, rogorc
wesi, mSvid atmosferoSi mimdinareobs;
mowveulebs sTavazoben yavas da gamagrilebel
sasmelebs. moderatori iwyebs zogadi kiTx-
vebidan, sanam ufro konkretulze gadavidodes,
waaxalisebs monawileTa mier mocemuli Te-
mis Tavisufal da Ria ganxilvas; savaraudod,
isini gamoTqvamen TavianT azrebs da grZnobebs.
saubris msvlelobaSi moderatori cdilobs
monawileTa yuradRebis fokusireba moaxdi-
nos intervius Temaze. wored aqedan warmodgeba
saxelwodeba fokusjgufi. gamonaTqvamebi iw-
ereba qaRaldze an videofirze Semdgomi
gamokvlevisaTvis. fokusjgufis Catareba mar-
ketingul kvlevebis erT-erTi yvelaze gavr-
celebuli instrumenti gaxda, romelic myid-

cxrili 7.2. oTxi sakontaqto meTodis Rirsebebi da naklovanebebi.
wyaro. Donald S .Tull,Del I.Hawkins Marketing Researx Measurement and Mrthod, 6th ed..
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velTa grZnobebis da azrebis ukeTesad gage-
bis saSualebas iZleva.

 individualuri interviu sakmaod moq-
nili saSualebaa, misi daxmarebiT SeiZleba
sakmaod bevri sasargeblo informaciis
Segroveba. gamocdil interviuerebs Seu-
ZliaT respondentTa yuradReba xangrZlivi
droiT SeaCeron, axsnan gaugebari sakiTxe-
bi. isini intervius Temisagan gadaxris sa-
Sualebas ar iZlevian, svamen damatebiT kiTx-
vebs da aucileblobis SemTxvevaSi Seu-
ZliaT saubris mimarTulebis koreqtireba.
piradi intervius msvlelobaSi SeiZleba
gamoyenebul iqnes nebismieri anketa. inter-
viurers SeuZlia warmoadginos saqonlis
da SefuTvis nimuSebi, sareklamo masalebi,
daakvirdes respondentTa reaqcias da qce-
vas. umetes SemTxvevebSi piradi interviue-
bi sakmaod swrafad tardeba.

piradi intervius ZiriTadi naklovanebe-
bi-Rirebuleba da SerCevis problemebia. pi-
radi intervius danaxarjebi satelefono in-
tervius xarjebs 3-4-jer aWarbebs, amasTan
SerCeva jgufuri interviuebisaTvis sakmaod
SezRudulia (ekonomiis mosazrebiT), amitom
miRebuli Sedegebi ar SeiZleba sruliad
sandod CavTvaloT. amasTan, interviurerTa
Tavisufleba gamokiTxvebis Catarebisas
SezRuduli araa da maTi zegavlena respon-
dentebze SeiZleba sakmaod Zlieri aRmoCndes.

 kvlevis meTodis SerCeva ganisazRvreba
informaciis xasiaTiT, romelic mkvlevars
esaWiroeba, da gamosakiTxi auditoriis raode-
nobiT da tipiT. kompiuteruli da sakomuni-
kacio teqnologiebis srulyofam mniS-
vnelovnad Secvala informaciis miRebis me-
Todebi. magaliTad, axla kvleviTi firmebis
umetesoba satelefono interviuebs atarebs
kompiuteris daxmarebiT. profesionali in-
terviurerebi respondentebs urekaven ala-
lbedad SerCeul satelefono nomerze. rode-
sac respondenti pasuxobs, interviureri kiTx-
vebs CaikiTxavs monitoris ekranidan da pa-
suxebi Seaqvs pirdapir kompiuterSi.

aseTi gamokiTxvebi mniSvnelovan inves-
ticiebs saWiroebs kompiuterul mowyobi-
lobasa da interviurerebis swavlebaSi, es
amartivebs damuSavebas da drois ekono-
mias uzrunvelyofs. zogierTi firma ter-
minalebs uSualod maRaziebSi ayeneben, raTa
myidvelebi TviTon waikiTon sakiTxebi ekran-
ze da pasuxebi Seiyvanon kompiuterSi.

informaciis Segroveba internetSi imde-

nad moxerxebuli, msubuqi da iafia, rom zogi-
erTi analitikosis prognoziT interneti
marketinguli kvlevebis ZiriTad instrumen-
tad gadaiqceva. onlain mkvlevarebi aRiareben,
rom internetis aqtiuri gamomyeneblebi ar
SeiZleba CavTvaloT mosaxleobis tipiur
warmomadgenlebad, isini Cveulebriv ufro
ganaTlebulebi, mdidrebi da saSualo  statis-
tikur momxmareblebze axalgazrdebi arian
da maTi umetesoba mamakacebia. pirvel rigSi
es momxmareblebi unda ainteresebdeT im ko-
mpaniebs, romlebic saqonels da momsaxurebebs
Tavazoben qselis meSveobiT. onlain gamok-
iTxvebi efeqturia momxmarebelTa iseT
jgufebTan sakontaqtod, rogoricaa mozard-
ebi, martoxelebi, mdidari da ganaTlebuli
adamianebi. Tumca informaciis Segrovebis
Tanamedrove kvlevaTa umetesoba struqtur-
irebulia, magram onlain anketebi, Catebi da
onlain fokus-jgufebi mravalferovnebiT gam-
oirCevian.

 kvlevebi internetSi siswrafiT da
rentabelobiT gamoirCeva. qselSi raode-
nobrivi kvlevis CatarebisaTvis saWiroa
mcire dro. fokus-jgufis organizacia di-
alogur reJimSi moiTxovs winaswar dageg-
mvas, magram Sedegebi praqtikulad miRebu-
li iqneba myisierad. kvlevebi internetis
daxmarebiT iafia. monawileebi SeiZleba
fokusjgufebs SeuerTdnen dedamiwis nebi-
smieri wertilidan droisa da fulis dax-
arjvis gareSe mgzavrobasa da sastumroSi
cxovrebaze, amcirebs ra amiT kvlevebis
Catarebis danaxarjebs sasaubro oTaxebSi.
es meTodi aseve saSualebas iZleva, Tavidan
aviciloT danaxarjebi safosto gzavnile-
bebze, satelefono saubrebze, mosamsaxure-
Ta Sromis anazRaurebaze da masalebis
dabeWdvaze. amasTan, SerCevis sidide praq-
tikulad zegavlenas ar axdens danaxarje-
bze. ar arsebobs aseve gansxvavebebi kvle-
vaTa Catarebis siswrafesa da Rirebuleba-
Si qveynis SigniT da mis farglebs gareT.

imavdroulad internetis gamoyenebas mar-
ketinguli kvlevebisaTvis Tavisi naklov-
anebebic aqvs. am meTodisaTvis damaxasiaTe-
belia problema, romelsac adgili aqvs in-
formaciis telefoniT Segrovebisas-gamosa-
kiTxTa ucodinaroba. ar Rirs daveyrdnoT
SerCevis safuZvelze gakeTebul daskvnebs,
momxmarebelTagan ̀ TviTgamorkveulebs~, rom-
lebic SemTxveviT waawydnen anketas kompiut-
erSi, an moxvdnen auditoriaSi, sadac tarde-
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ba interviu. kvlevaTa Sedegebi dialogur
reJimSi damaxasiaTebeli ar aris yvela fir-
misa da saqonlisaTvis. magaliTad, marketo-
logebisTvis, romlebic masiur bazarze mu-
Saoben da adamianTa urTierTdakavSirebuli
jgufebs Seiswavlian es meTodi araefeqturia,
ramdenadac am bazris momxmarebelTa umete-
soba - dabali Semosavlebis mqone adamianebi
arian, romelTac ar aqvT wvdoma internet-
Tan. vizualuri kontaqti da araverbaluri
kavSiri, romelic damaxasiaTebelia Cveule-
brivi jgufuri interviusTvis, SeuZlebelia
internetis meSveobiT dakavSirebisas.

SerCevis dagegmva

SerCeva-generaluri erTobliobis
nawilia, SerCeuli marketinguli kvle-
vis Casatareblad, romelmac unda war-
moadginos erToblioba mTlianobaSi.

 SerCevis Sedgenisas unda vupasuxoT
sam kiTxvas. jer-erTi, vin unda iyos gamok-
iTxuli, (SesarCevis erTeulis gansazRvra)?
pasuxi am kiTxvaze yovelTvis cxadi rodia.
magaliTad, vin unda gamokiTxos mkvlevar-
ma saojaxo avtomanqanis yidvis Sesaxeb ga-
dawyvetilebis miRebis procesis Sesaswav-
lad: qmari, coli, ojaxis sxva wevrebi Tu
yvela maTgani? ojaxis sxvadasxva wevrebi
sxvadasxva pasuxs gascemen, amitom mkvle-
varma Tavdapirvelad unda gansazRvros, ra

informacia esaWiroeba mas da visgan Sei-
Zleba misi miReba.

 meore, ramdeni adamiani unda gamoikiTx-
os (SerCevis moculobis gansazRvra)? didi
SerCeva ufro sarwmuno Sedegebs iZleva,
vidre mcire. magram saimedo informaciis
misaRebad aranairi aucilebloba ar arse-
bobs SerCevaSi CavrToT mTeli miznobrivi
bazari an ufro didi nawilic ki. Tuki Ser-
Ceva sworad aris Sedgenili, maSin sarwmuno
Sedegebi SeiZleba miRebul iqnes mosaxle-
obis 1%-ze naklebi raodenobis dros.

mesame, ra kriteriumis mixedviT unda Seviy-
vanoT adamianebi SerCevaSi (SerCevis proce-
duris gansazRvra)? 7.3. cxrilSi naCvenebia
SerCevis sxvadasxva saxeebi. SesaZlo SerCevis
gamoyenebisas nebismier adamians Sansi aqvs
moxvdes serCevaSi, da mkvlevars SeuZlia ga-
iangariSos miRebuli Sedegebis Secdomebi. im
SemTxvevaSi, rodesac SesaZlo arCevani Zalze
Zviria an misi Sedegebis damuSavebaze saWiroa
didi dro, mkvlevar-marketologebs SeuZliaT
gamoiyenon determinirebuli SerCeva (amorCe-
va), Tuki ar arsebobs Sedegebis Secdomis zus-
tad gansazRvris SesaZleblobac ki. SerCevis
Sedgenis sxvadasxva midgomis gamoyeneba moiTx-
ovs sxvadasxva finansur da droiT danaxar-
js. garda amisa, maT sxvadasxvanairi sizuste
da statistikuri maxasiaTebeli gaaCniaT. me-
Todis SerCeva ganisazRvreba mocemuli gamokv-
levis moTxovnilebebiT.

martivi SemTxveviTi SerCeva nebismieri adamiani SeiZleba CarTuli iqnes Se-
rCevaSi 

stratificirebuli 
SemTxveviTi SerCeva 

mosaxleoba dayofilia urTierTgamomricxav jgufe-
bad (magaliTad, asakobrivi); yovel jgufSi tardeba 
martivi SemTxveviTi SerCeva 

klasteruli SerCeva mosaxleoba dayofilia ramdenime urTierTgamomri-
cxav jgufebad teritoriuli niSniT; mkvlevari 
SerCevas atarebs am jgufebidan. 

araprezentatiuli SerCeva informaciis Sesagroveblad mkvlevari irCevs 
sazogadoebis wevrebs, romlebisganac yvelaze 
advilia informaciis miReba 

zedapiruli SerCeva  mkvlevari Tavis msjelobebze dayrdnobiT irCeva 
adamianebs, romlebic, misi mosazrebiT uzrunvel-
yofen yvelaze ufro sarwmuno Sedegebs 

qvoturi SerCeva mkvlevari poulobs da gamokiTxavs adamianTa gansa-
zRvrul raodenobas yoveli jgufidan 

cxrili 7.3. SerCevis ti pebi
SesaZlo SerCeva

determinirebuli SerCeva

leqciebis kursi. Tema 7
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kvlevis instrumentebi

pirvelad monacemTa Segrovebisas mkv-
levars SeuZlia airCios kvlevis ori Zir-
iTadi instrumentidan erTi-anketa an meqan-
ikuri mowyobilobebi.

anketa - es yvelaze ufro gavrcelebu-
li instrumentia. farTo gagebiT anketa -
es rigi sakiTxebia, romelTac gamosakiTxi
Tavazobs. anketis moqniloba ganpiro-
bebulia kiTxvebis dasmis mravali sxva-
dasxxva xerxiT. Sedgenili anketa sagul-
dagulod unda damuSavdes da gaiaros
testireba - mxolod amis Semdeg SeiZleba
misi farTo masStabiT gamoyeneba. cudad
Sedgenil anketebSi yovelTvis SeiZleba
ramdenime tipiuri Secdomis SemCneva.

kvlevis gegmis wardgena

am etapze mkvlevar-marketologma unda
warmoadginos gegma werilobiTi saxiT. es
gansakuTrebiT mniSvnelovania, Tuki kvle-
vis proeqti Zalze didi da rTulia an
Tuki kvleva xorcieldeba gareSe firmebis
mier. gegmaSi CamoTvlili unda iyos menej-
mentis problemebi da kvlevis miznebi, auci-
lebeli informacia, meoradi infornaciis
wyaroebi an pirveladi monacemebis Segrove-
bis meTodebi, aseve is, Tu miRebuli Sedege-
bi rogor dagvexmareba kompaniisaTvis mniS-
vnelovan gadawyvetilebaTa miRebaSi. aqve
naCvenebi unda iyos kvlevebis Rirebule-
bac. werilobiTi gegma imis Sesaxeb mow-
mobs, rom marketingis menejerma da mkvle-
varebma ganixiles kvlevis yvela mniSvnelo-
vani anketa da SeTanxmdnen imis Taobaze,
Tu risTvis da rogor Catardeba gamokvl-
eva.

kvlevis gegmis realizacia

am etapze mimdinareobs informaciis da-
muSaveba da analizi. monacemebis Segroveba
SeuZliaT rogorc mkvlevrebs - kompaniis
momuSaveebs, ise damoukidebel firmebsac. pirv-
el SemTxvevaSi kompania ukeT akontrolebs
informaciis Segrovebis process da miRebul
monacemTa xarisxs, magram damoukidebel
firmebs, romlebic monacemTa Segrovebaze
specialdebian, SeuZliaT imave samuSaos ufro
swrafad da iafad Sesruleba.

monacemTa Segroveba marketinguli kv-

levis procesis yvelaze ZviradRire­bu­li
nawilia da swored am etapze xorcieldeba
yvelaze meti Secdoma. mkvlevari yura-
dRebiT unda daakvirdes statistikur mo-
nacemTa Segrovebas, Tvalyuri adevnos, rom
yvelaferi ganxorcieldes kvlevis gegmis
Sesabamisad, droulad gadawydes proble-
mebi respondentebTan, romelTac ar surT
kiTxvebze pasuxi an Tavs arideben an arap-
atiosan pasuxebs iZlevian, da aseve inter-
viurerebTan, romlebic Secdomebs uSveben
da kiTxvebs Tavs arideben.

mniSvnelovani informaciis gamosav-
lenad mkvlevarma unda daamuSavos da gaa-
analizos Segrovili monacemebi, Seamowmos
anketebis monacemebi sarwmunoebasa da sis-
ruleze da daSifros kompiuteruli da-
muSavebisaTvis. Semdeg mkvlevarebi warmoad-
genen Sedegebs cxrilebis saxiT da gaian-
gariSeben saSualo mniSvnelobas da sxva
statistikur maCveneblebs.

Sedegebis interpretacia da wardgena

am etapze mkvlevarma unda ganmartos
miRebuli Sedegebi, gaakeTos daskvnebi da
Seatyobinos igi xelmZRvanelobas. xelmZR-
vanelobisadmi wardgenili angariSi ar unda
iyos gadatvirTuli cifrebiT da rTuli
statistikuri angariSebiT. miRebuli Sede-
gebi unda warmovadginoT im saxiT, romel-
ic ufro sasargeblo da moxerxebulia mniS-
vnelovan gadawyvetilebaTa misaRebad.

magram damuSavebiT dasaqmebuli unda
iyvnen ara mxolod mkvlevrebi. yvelaze ufro
xSirad isini eqspertebi arian ­ kvlevebsa
da statistikur monacemTa damuSavebaSi, ma-
gram marketingis menejerebma ukeT ician
sakvlevi problemis arsi da ukeT erkvevian,
Tu ra gadawyvetilebebi unda iqnes miRebu-
li. umetes SemTxvevebSi kvlevis Sedegebis
interpretireba sxvadasxvanairad SeiZleba,
da maTi ganxilva menejerisa da mkvlevris
mier ukeTesi interpretaciis SerCevis saSu-
alebas iZleva. menejeri myisierad moindomebs
proeqtis jerovan SesrulebaSi darwmunebas
da imas, rom Catarebul iqnes yvela saWiro
gaangariSebebi. SesaZloa, Sedegebis gacnob-
is Semdeg menejers gauCndes kiTxvebi, rom-
lebzec pasuxis gacema SeiZleba mxolod
monacemTa damatebiTi damuSavebis Semdeg.
dabolos, menejeri erTaderTi adamiania,
romelic saboloo gadawyvetilebas Rebu-
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lobs imis Sesaxeb, Tu ra qmedebebi unda gax-
orcieldes miRebuli Sedegebis safuZvelze.
mkvlevarebs SeuZliaT yvela monacemi maS-
inve gadascen marketingis menejerebs, raTa
maT SeZlon maTi xelaxla gaaanalizeba da
ama Tu im koncefciis damoukideblad Semow-
meba.

interpretacia - marketinguli proce-
sis Zalze mniSvnelovani stadiaa. yvelaze
brwyinvale kvleva sruliad usargebloa,
Tuki menejeri daufiqreblad Rebu­lobs
mkvlevaris mcdar interpretacias. garda
amisa, menejers SeuZlia arasworad gaigos
interpretacia - rogorc nebismieri adami-
anmi, menejeri swrafad miiRebs im Sedegebs,
romlebic emTxveva mis molodins, da uku-
agdebs monacemebs, romlebic ar Seesabame-
ba mis warmodgenebs. amitom miRebuli Sede-
gebis interpretaciis procesSi menejereb-
ma da mkvlevarebma mWidro kontaqtSi unda
imuSaon erTmaneTTan da erTad aiRon pa-
suxismgebloba kvlevebze da maT safuZvelze
miRebul gadawyvetilebebze.

marketinguli informaciis analizi

monacemebi, romelsac moicavs monacem-
Ta Sidasafirmo baza, aseve marketin­guli
informaciis Segrovebis da marketingu­li
kvlevebis Catarebis Sedegad miRebuli mo-
nacemebi damatebiT analizs moiTxovs. gar-
da amisa, xelmZRvanelebs SeiZleba dasWirdeT
daxmareba am informaciis gamoyenebaSi maTi
marketinguli gadawyvetilebebisTvis. es
daxmareba SeiZleba moicavdes statistikuri
analizis ufro rTul saxeebebs, monacemTa
ama Tu im erTobliobaTa urTierTkavSiris
damatebiTi Seswavlis mizniT. aseTi anal-
izi saSualebas aZlevs xelmZRvanelebs ar
SeizRudon mxolod saSualo mniSvneloba-
Ta gamoTvliT da monacemebSi saSualo-
kvadratuli gadaxrebiT da upasuxon kiTx-
vebs, romelic Seexeba bazrebs, marketingul
saqmianobas da am saqmianobis Sedegebs.

informaciis analizi SeiZleba aseve
moicavdes analitikuri modelebis ama Tu
im erTobliobas, romlebic marketologebs
daexmarebaT ufro efeqturi gadawyvetile-
bebis miRebaSi. TiToeuli es modeli ama
Tu im realur sistemas, process an Sedegs
warmoadgens. es modelebi arc ise SviaTad
gvexmareba vupasuxoT kiTxvebze, ra moxde-
ba Tuki... da am variantebidan romelia op-

timaluri. marketingis specialistebma Se-
imuSaves mravalricxovani modelebi, rom-
lebic marketingul qveganyofilebaTa xe-
lmZRvanelebs exmareba ufro efeqturi
gadawyvetilebebis miRebaSi, romlebic Se-
exeba marketingul kompleqss, Seadginon
gasaRebis teritoriis da klientebTan mima-
rTvis gegmebi sakuTari produqciis gayid-
vis Taobaze, airCion Sesaferisi adgilebi
sacalo vaWrobis punqtebisaTvis, SeimuSavon
optimaluri sareklamo kompleqsebi da
axali produqciis gasaRebis prognozire-
ba moaxdinon.

informaciis gamoyeneba

marketinguli informacia aranair fase-
ulobas ar warmoadgens, Tuki ar gamoiyene-
ba ufro efeqturi marketinguli gadaw-
yvetilebebis misaRebad. maSasadame, marke-
tinguli informaciis sistemam unda uzru-
nvelyos menejerTa da sxva pirTa moxerxe-
buli da swrafi wvdoma am informaciisad-
mi, romlebic pasuxismgebeli arian marke-
tingul gadawyvetilebaTa miRebaze an kli-
entebTan urTierTqmedebaze. zogierT SemTx-
vevaSi es niSnavs xelmZRvanelTa uzrunve-
lyofas regularuli angariSgebebiT ko-
mpaniis saqmianobis maCveneblebis Sesaxeb,
monacemebiT mimdinare cvlilebebis Sesax-
eb, romlebic monacemTa bazaSi Seitaneba,
aseve angariSgebebiT kvleviT samuSaoTa
Sesrulebis Sesaxeb, magram, roca saqme exe-
ba gansakuTrebul situaciebs an gadaw-
yvetilebebs, romlebic aucilebelia adg-
ilze iyos miRebuli, marketingis menejerebs
SeiZleba aseve dasWirdeT arastandartu-
li xasiaTis informacia. magaliTad, gasaRe-
bis menejers, romelsac problemebi gauCn-
da SarSan, msxvili kompaniis romelime war-
momadgenlebTan, SeiZleba krebsiTad mop-
oveba  dasWirdes kompaniis produqciis
mocemul klientze gayidvis, da aseve misi
rentabelobis Sesaxeb.

 xolo maRaziis direqtors, romelsac
amoewura romelime gasavliani saqonlis
maragebi, SeiZleba sasaqonlo-materialuri
maragebis mimdinare doneebis gageba
dasWirdes Sesabamisi savaWro qselis sxva
maRaziebSi. amrigad, sul ufro xSirad in-
formaciis ganawileba gulisxmobs mis Set-
anas monacemTa bazebSi da misadmi swraf
da moxerxebul xelmisawvdomobas.

leqciebis kursi. Tema 7
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am procesis gasaadvileblad mraval
firmaSi gamoiyeneba korporaciuli kompiu-
teruli qselebi - intranet. korporaciuli ko-
mpiuteruli qseli uzrunvelyofs swraf da
moxerxebul wvdomas informaciisadmi Catare-
bul gamokvlevaTa Sedegebis Sesaxeb.

garda amisa, kompaniebi yvelaze ufro xSir-
ad sTavazoben TavianTi sakvanZo klientebsa
da qselis wevrebs Rirebulebis formirebas,
sakuTari SekveTebis Sesrulebis Sesaxeb mo-
nacemebiT sargeblobis SesaZleblobas (moTx-
ovnisTanave), kompaniis mier gamoSvebuli produ-
qciis Sesaxeb da aseve sxva monacemebiT sarge-
blobis Sesaxeb, korporaciaTaSorisi kompiu-
teruli qselis- extranet-is meSveobiT. mimwode-
blebs, klientebs, reselerebs da aseve qselis
zogierT sxva wevrebs meuZliaT mimarTon
kompaniis korporaciaTaSoris kompiuterul
qsels, sakuTari Tavis Sesaxeb informaciis
ganaxlebisaTvis, Sesyidvebis gaformebisTvis,
da aseve ganTavsebuli SekveTebis Sedarebeb-
isaTvis sasaqonlo-materialuri maragebis
donesTan, klientebis momsaxurebis gaumjobese-
bis mizniT.

Tanamedrove teqnologiebis wyalobiT
marketingul qveganyofilebTa xelmZRvane-
lebs SeuZliaT uSualo wvdoma hqondeT
aseT sainformacio sistemebTan dRe-Ramis
nebismier dros da praqtikulad Cveni plan-
etis nebismieri adgilidan. usadeno kavSir-
gabmulobis qselis meSveobiT maT SeuZli-
aT mimarTon aseT sainformacio sistemas
sastumros nomridan an nebismieri sxva ad-
gilidan. praqtikulad Cveni planetis nebis-
mieri adgilidan maT SeuZliaT informaci-
is miReba sakuTari kompaniis monacemTa ba-
zidan, gaaanalizon igi statistikuri kompi-
uteruli programebis daxmarebiT moamzadon
saWiro angariSebi da prezentaciebi da
daukavSirdnen aseTi qselis sxva monawi-
leebs.

marketinguli gamokvlevis
sxva aspeqtebi

am ganyofilebaSi Cven ganvixilavT or
gansakuTrebul SemTxvevas: marketinguli
kvlevebi, romlebic xorcieldeba mcire bi-
znesis da arakomerciul organizaciaTa
sferoSi da marketinguli kvlevebi saerTa-
Soriso doneze.

am TavSi naxsenebi marketingul kvlevaTa
mravali meTodi, SeiZleba mxedvelobaSi

iqnes miRebuli mcire kompaniaTa mier da
Catarebuli iyos nakleb formalurad da
mcire danaxarjebiT (an saerTod ufasod).
mcire biznesis da arakomerciul organiza-
ciaTa menejerebs SeuZliaT xarisxiani mar-
ketinguli informaciis miReba, Tu martiv-
ad daakvirdebian imas, rac maT garSemo xdeba.
magaliTad, sacalo gamyidvelebs xali
savaWro wertebis Rirsebebis da naklova-
nebebis Sefaseba SeuZliaT, satransporto
nakadis simWidroveze da qveiTad mosiaru-
leTa raodenobaze dakvirvebiT. SeiZleba
Tvalyuri mivadevnoT konkurentebis rek-
lamas masobrivi informaciis saSualebeb-
Si, SevafasoT momxmarebelTa struqtura,
myidvelTa raodenobisa da Sedgenilobis
fiqsireba maRaziaSi sxva­dasxva dros. garda
amisa, mcire sawarmoTa mravali menejeri
Cveulebriv inarCunebs urTierTobebs Tavi-
anT konkurentebTan da warmodgena aqvs maTi
gegmebis Sesaxeb.

menejerebs SeuZliaT Caataron arafor-
maluri gamokiTxvebi, mcire arareprezen-
tatiuli SerCevebi. mxatvruli muzeumis
direqtors SeuZlia gaigos mudmiv momsv-
lelTa mosazreba axali eqsponatebis Sesax-
eb, araformaluri fokusjgufebis Catare-
biT, - lanCze ramdenime kacis mowveviT da
xelovnebis nawarmoebebis ganxilviT. ma-
Raziis gamyidvelebi saubroben myidvelebT-
an, saavadmyofoebisa da klinikebis person-
ali xvdeba pacientebs. restornebis meneje-
rebs SeuZliaT susti datvirTvis saaTebSi
alalbedze SerCeul abonentebs daurekon
da gamokiTxon maT, romel restornebs ani-
Weben upiratesobas isini da ratom.

amis garda, mmarTvelebs SeuZliaT ubra-
lo eqsperimentis Catareba. magaliTad, reg-
ularuli safosto dagzavnis Temis Secvl-
iT, romelic mimarTuli iyo saxsrebis Seg-
rovebaze da cvlilebebis Sedegebze dakvi-
rvebiT, arakomerciuli organizaciis mene-
jers SeuZlia gamoavlinos yvelaze ufro
efeqtur marketinguli straregiebi. gaze-
TebSi sareklamo gancxadebebis formisa da
Sinaarsis SecvliT menejers SeuZlia gai-
gos reklamis iseTi aspeqtebis efeqtebis
Sesaxeb, rogoricaa sareklamo gancxadebis
sidide da ganTavsebis adgili, kuponebis
da sxva saxsrebis qmediTobis Sesaxeb.

mcire kompaniebs SeuZliaT miiRon meor-
adi informaciis didi nawili, romelzec
xeli miuwvdebaT msxvil kompaniebs. garda
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amisa, informacia adgilob­rivi momxmare-
blebis da samomxmareblo qcevis Sesaxeb
SeiZleba miRebul iqnes dargobriv asocia-
ciebSi, masobrivi informaciis saSualebeb-
Si, savaWro palatebsa da saxelmwifo or-
ganizaciebsa da dawesebulebebSi. dabolos,
mcire sawarmoebs praqtikulad ufasod Seu-
ZliaT didi raodenobis informaciis miRe-
ba internetSi. SeiZleba ewvio konkurente-
bisa da momxmarebelTa veb-gverdebs an saZi-
ebo sistemebis daxmarebiT Seagrovo mona-
cemebi gansazRvruli kompaniebisa da Temeb-
is mixedviT.

amrigad, mcire bizness da arakomerciul
organizaciebs SeuZliaT efeqturad gamoiy-
enon meoradi informacia, dakvirveba, gamok-
iTxvebi da eqsperimentebi. Tumca gamokvle-
vis es araformaluri meTodebi martivia da
nakleb danaxarjebs moiTxovs, magram isini
guldasmiT unda Catardes. menejerebi kar-
gad unda dafiqrdnen kvlevis miznebze da
amocanebze, saguldagulod Camoayalibon
kiTxvebi.

saerTaSoriso marketinguli kvlevebi

msoflio ekonomikis globalizacia iwv-
evs problemebis zrdas, romelTac menejere-
bi awydebian. dRes isini atareben kvleviT
kampaniebs rogorc TavianT qveynebSi, ise
maT farglebs gareT. saerTaSoriso marke-
tinguli kvlevebis specialistebi imave op-
eraciebs asruleben, rasac is mkvlevarebi,
romlebic Sida bazrebze muSaoben, dawyebu-
li problemis gamovlenidan da gamokvleve-
bis gegmis Sedgenidan, da damTavrebuli Se-
srulebuli samuSaos Sedegebis analiziT.
magram isini xSirad awydebian did siZnele-
ebs. maSin rodesac mkvlevarebs qveynis Sig-
niT saqme aqvT sakmaod erTgvarovan bazreb-
Tan am qveynis farglebSi, globaluri don-
is marketologebi muSaoben sxvadasxva qvey-
nebis bazrebTan, romlebic gansxvavdebian
ekonomikuri ganviTarebis doniT, kulturiT,
tradiciebiT da samomxmareblo qcevis mod-
elebiT. meoradi informaciis Segrovebac
ki aq sirTuleebTan aris dakavSirebuli.
kidev ufro meti problemebi warmoiSoba
pirveladi informaciis Segrovebis dros.
miuxedavad evrokavSiris mzardi SekavSire-
bisa da gafarToebisa, informaciis Segrove-
bis evropuli sistemebi Sors arian inte-
graciisagan.

saerTaSoriso mkvlevarebs rig proble-
maTa daZleva uxdebaT xarisxovani meora-
di informaciis Segrovebisas ucxour bazre-
bze. marketingul kvlevebs SeuZliaT saime-
do meoradi informaciis miReba Sida bazre-
bze, magram sagareo bazrebze kvleviTi kom-
paniebi zogjer ar arsebobs. zogierTi saer-
TaSoriso kvleviTi kompaniebi muSaoben
ramdenime msxvil ekonomikur zonaSi, magr-
am qveynebis umetesoba ar Sedis arc erT
maTganSi. amrigad, maSinac ki rodesac pirve-
ladi informacia xelmisawvdomia, misi Se-
groveba mravalricxovani wyaroebidan xdeba,
rac arTulebs misi sistematizaciisa da
Sedarebis process.

xarisxiani meoradi informaciis ukmari-
sobis gamo, saerTaSoriso mkvlevarebi xSir-
ad iZulebulebi arian dakmayofildnen
pirveladi monacemebis SegrovebiT. magram
aqac maT problemebi uCndebaT, romelTac
isini ar awydebian Tavis qveyanaSi. magaliT-
ad, siZnele Sesabamisi SerCevis SedgenaSi
mdgomareobs. sxvadasxva qveyanaSi mkvlev-
rebs amisaTvis SeuZliaT gamoiyenon sate-
lefono cnobarebi, mosaxleobis aRweris
monacemebi an social-ekonomikuri infor-
maciis sxva wyaroebi. sxva qveynebSi ki ase-
Ti informacia an ar aris an arasarwmunoa.
kontaqtis damyareba sxva qveynebis respon-
dentebTan xSir SemTxvevaSi sakmaod Zne-
lia. zogierT qveyanaSi cotas Tu aqvs saku-
Tari telefoni, sxvebSi sazizRrad muSaobs
fosta. braziliaSi, magaliTad, koresponden-
ciis daaxloebiT 30% ver midis adresatam-
de. mraval ganviTarebad qveyanaSi cudi
gzebis da satransporto sistemebis gamo
Zalze Znelia romelime raionamde misvla,
da amitom piradi interviu Zneldgansaxor-
cielebeli da Zviria.

gansxvavebebi qveynebis kulturaSi saer-
TaSoriso mkvlevarebs damatebiT proble-
mebs uqmnis. mTavari dabrkoleba enaa. an-
ketebi, magaliTad, Sedgenili unda iyos erT
enaze, Semdeg Targmnil unda iqnes im qvey-
nis enaze, sadac kvlevebi tardeba. amis
Semdeg aucilebelia gamokiTxulTa pasux-
ebi gadaTargmnil iqnes originalis an gan-
martebis enaze. es iwvevs kvlevis xarjebis
zrdas da adidebs Secdomebis albaTobas.

samomxmareblo rolebi da samomxmareb-
lo gadawyvetilebis miRebis procesebi Zli-
er gansxvavdeba sxvadasxva qveynebSi da kidev
ufro arTuleben marketingul kvlevebs. gar-
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da amisa, sxvadasxva qveyanaSi sxvadasxvanairad
ekidebian marketingul kvlevebs. zogierT
qveyanaSi adamianebi mzad arian kvlevebSi
monawileobaze, sxvebSi Tavs arideben pasux-
ebs, xels uSlian ra marketingul kvlevebs.
magaliTad, mravali islamuri qveynis macx-
ovreblebs akrZaluli aqvT saubari ucnob
adamianebTan, xolo imis Sesaxeb, rom tele-
fonze daelaparakos qals da hkiTxos mas
sxvadasxva markebisadmi an saqonlisadmi
damokidebulebaze, ar SeiZleba saubari iyos.
zogierT kulturebSi marketinguli kvle-
vis sakiTxebi metismetad piradad iTvleba.
magaliTad, mraval laTinoamerikul qveya-
naSi adamianebs rcxveniaT mkvlevarebTan
ganixilon TavianTi sayvareli Sampuni, de-
zodorantebi an piradi higienis sxva saqone-
li. maSinac ki, Tu respondentebi mzad arian
upasuxon mkvlevarTa kiTxvebs, maT yovelTvis
rodi SeuZliaT amisi gakeTeba TavianTi
uwignurobis gamo. xolo saSualo klasis
warmomadgenlebi ganviTarebad qveynebSi xSir-
ad damaxinjebul informacias iZlevian, sak-
uTari Semosavlebis gaberviT. magaliTad, Cais
moxmarebis kvlevam indoeTSi saSualo Se-
mosavlebis mqone respondentebSi uCvena, rom
isini Cais ramdenime samarko saxeobidan erT-
erTs iyeneben. magram mkvlevarebi daeWvdnen
am monacemTa sisworeSi, aki indoeTSi gayid-
vadi Cais daaxloebiT 60% arasamarko jiSe-
bia (xarisxebi).

miuxedavad am problemebisa, saerTaSo-
riso marketingis zrda iwvevs saerTaSor-
iso marketinguli kvlevebis swraf zrdas.
msxvil kompaniebs arCevani ar gaaCniaT da
iZulebulebi arian Caataron aseTi kvleve-
bi. da Tumca saerTaSoriso kvlevebis Cata-
reba dakavSirebulia did danaxarjebTan
da problemebTan, danakargebi maTze uaris
Tqmis SemTxvevaSi maTgan kidev ufro meti
iqneba. saerTaSoriso marketinguli kvleve-
bis mcire gamocdilebac ki saSualebas
iZleva, warmatebiT davZlioiT sruliad
gansxvavebuli problemebi.

marketinguli kvlevebis eTika

momxmarebelTa mzardi ukmayofileba
ZiriTadi problema gaxda marketinguli
kvlevebis CatarebisaTvis. am ukmayofile-
bam ukanasknel wlebSi gamoZaxilis donis
Semcireba gamoiwvia. magalTad, erTma kvl-
evam uCvena, rom Tanamedrove momxmarebel-

Ta 38% uars ambobs monawileoba miiRos
tradiciul gamokiTxvebSi. es maCvenebeli
gacilebiT maRalia, vidre aTi wlis winaT.
meore kvlevis Tanaxmad momxmarebelTa 59%-
ma uari Tqva kompaniisaTvis monacemTa SeT-
avazebaze, ramdenadac CaT­vales isini us-
argeblod da Zalze piradad (sul xuTi
wlis winaT es maCvenebeli 42%-s Seadgen-
da). marketinguli kvlevebisadmi winaaRm-
degobis zrda sruliad gamarTlebulia:
xSirad kompaniebma marketinguli kvleveb-
is Sedegebi TavianTi miznebisaTvis gam-
oiyenes, momxmareblebisaTvis Tavis mobezre-
biT da miRebuli monacemebis borotad
gamoyenebiTac ki.

zogierTi momxmarebeli SiSobs, rom
mkvlevarebs SeuZliaT gamoiyenon daxvewili
meTodebi, romlebic saSualebas iZleva gam-
ovavlinoT myidvelTa faruli grZnobebi,
xolo Semdeg am grZnobebiT manipulireba
movaxdinoT, raTa vmarToT samomxmareblo
qceva. sxva momxmareblebi daafrTxo „samom-
xmareblo mosazrebis gamokiTxvebma”, romle-
bic SeniRbul aqciebs warmoadgenda saqonl-
is gayidvaSi. zogierTi momxmarebeli erTma-
neTSi urevs marketingul kvlevebs da tele-
marketingis aqciebs. magram momxmarebelTa
umetesobas ar surT Careva Tavis pirad
cxovrebaSi. maT ar moswonT Zalze vrce-
li da Zalze piradi da araTanamedrove
satelefono gamokiTxvebi, ise rogorc fos-
tiT gagzavnili kiTxvebi.

kvlevaTa monacemebi SesaZloa darwmu-
nebis qmediTi saSualeba iyos; kompaniebi
xSirad iyeneben kvlevis Sedegebs reklami-
saTvis da sakuTari produqciis winwawevi-
saTvis, magram Cvens droSi mravali marke-
tinguli kvleva warmoadgens raRac ufro
mets, vidre ufro warmatebuli gasaRebis
faqtorebis Zieba. faqtobrivad zogierT
SemTxvevebSi kvlevebi, cxadia, mimarTulia
gansazRvruli efeqtis miRwevaze. cota Tu
moiZebneba kompaniebi, romlebic marTlac
manipulireben TavianTi kvlevebiT anu ux-
eSad amaxinjeben maT Sedegebs; borotqmede-
bis SemTxvevebis umetesoba - es mcire „Ses-
worebebia”.

zogierT SemTxvevaSi e.w. „damoukidebe-
li kvlevebi” nazRaurdeba im kompaniebis
mier, romlebic dainteresebuli arian Sede-
gebiT. magaliTad, oTxi kvleva adarebs
erTjeradi da marlis safenebis zegavle-
nas garemoze. ori kvleva, romelic daspon-
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sorebuli iyo marlis safenis mwarmoebe-
li kompaniis mier, im daskvnamde midis, rom
marlis safeni naklebad abinZurebs garem-
os. ori sxva kvleva, romelic dasponsore-
bulia erTjeradi safenebis mwarmoebeli
kompaniis mier, pirdapir sapirispiro Sede-
gebs iZleva. magram yvela kvleva sakmaod
obieqturad gamoiyureba Tavdapirveli daS-
vebebis Suqze, romelzedac isini emyareba.

kiTxvebi gansjisaTvis

1. Tqven mkvlevar-marketologi xarT,
romelic asrulebs sxvadasxva kompaniaTa
SekveTebs. daadastureT, rom Tqvenma klien-
tebma tyuilad ar daxarjes fuli da dro.

2. kompaniebi xSirad awydebian garemos
swraf cvlilebebs. Tqveni mosazrebiT, ra
marketinguli informacia ufro metad eqvem-
debareba daZvelebas? menejerma rogor unda
daamuSavos kvlevis es Sedegebi?

3. gansazRvreT kvlevis tipi, romelic
yvelaze ufro esadageba qvemoT warmodge-
nil yovel situacias. daasabuTeT sakuTa-
ri pasuxi.

♦ firma Nestle-s surs, Seafasos bavSveb-
is gavlena mSoblebze sauzmis SeZenisas.

♦ kolejis wignis maRazias surda gae-
go, Tu ras fiqroben studentebi mis asor-
timentze, fasebze da momsaxurebis xarisxze.

♦ firma L’Oreal-s surs, Seafasos mogeba,
romelic SeiZleba miRebul iqnes dezodor-
antebis axali xazis gayidvidan mozardeb-
isTvis.

♦ firma Gap-i irCevs adgils Tavisi axali
maRaziisaTvis swrafad mzard gareubanSi.

♦ kompania Nintendo gegmavs multimedi-
ur saqonelTa asortimentis gafarToebas
mozardebisa da mozrdilebisaTvis, amitom
misTvis aucilebelia ganisazRvros Tavi-
si miznebis realizaciis SesaZleblobebi.

4. ra ufro uaresia bazris gazomvisa
da prognozirebisas: moTxovnis Seufaseb-
loba Tu zedmetad Sefaseba? axseniT.

5. romeli winmswrebi indikatoris dax-
marebiT SeiZleba viwinaswarmetyveloT av-
tomanqanebis gayidvebis moculoba? mobil-
uri telefonebis? bavSvTa kvebis? aRwereT
winmswrebi indikatorebis Ziebis procesi,
romelic axasiaTebs produqciis gasaRebas.
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